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THE SPANISH SEAFOOD CONSUMPTION DROPPED 

IN THE LAST FOUR YEARS.

Seafood Study 2015/NSC Spain
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WHAT ARE THE DIFFERENCES IN AGE?

WHY DO PEOPLE EAT LESS 
SALTED COD?

RESTAURANT OR
AT HOME?

WEEKEND OR DURING THE 
WEEK?

WHO EAT BACHALAU?WHO EAT MOST FISH?WHO EAT LESS FISH?

HOW OFTEN DO THEY EAT 

SUSHIUSHI?

WHY ARE PEOLE EATING FROZEN?
HOW IMPORTANT IS 
SUSTAINABILITY?

HOW MANY 
EAT A LOT?

HOW MANY NEVER EAT FISH?

WHAT ARE THE MAIN 
REASON FOR EATING FISCH?

WHICH FISH
SPECIES?

DO THEY KNOW
HOW TO COOK?

HOW MANY MEALS WITH FISH DOES THE 
SPANIARDS EAT YEARLY?

HOW MUCH DEEP 
FROZEN FISCH?HOW MUCH FRESH FISH?

HOW OFTEN IS
FISH ON THE 
GRILL?

WHO EAT MOST 
SUSHI?

CHILDREN LIKE FISH?
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MANY QUESTIONS
THAT NEEDS ANSWERS.



SEAFOODSTUDIE 2014 / NORWEGIAN SEAFOOD COUNCIL / HAMBURG, 13. JANUAR 20155

AGENDA
1. FISHCONSUMPTION WITH EXAMPLES FROM NSC

2. BUYING AND EATING HABITS

3. ORIGIN 

4. SUMMARY
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FISHCONSUMPTION
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AS MANY AS 90 % OF SPANISH CONSUMERS  
EAT FISH AT LEAST ONCE A WEEK

Seafood Study 2015/NSC Spain
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HOW OFTEN DO THEY EAT SEAFOOD? 

70%

17%

7%
3%3%

Twice a week or more Once a week 2-3 times a month Once a month Less often

Fig: Overall frequency of eating fish

Seafood Study 2015/NSC Spain
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THE HIGH FREQUENCY IS A 
RESULT OF TAPAS AND 
SMALLER SEAFOOD MEAL.

IF SPANISH PEOPLE 
WOULD MAINLY EAT 
SEAFOOD AS A MAIN MEAL 
THE CONSUMPTION 
WOULD EXCEED 110 KILO 
PER CAPITA.
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FIRST LEARNING: WE NEED TO SEE IF FREQUENCY 
HAS DECLINED OR IF THE AMOUNT OF FISH WITHIN A 
MEAL HAS DECREASED TO FIND THE ANSWER.
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SPANISH PEOPLE EAT SEAFOOD MORE OFTEN 
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Fig: Development of frequency

Seafood Study 2015/NSC Spain
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ALL AGE GROUPS EAT SEAFOOD MORE OFTEN THAN 

BEFORE

20 -29 30-49 50+

2012 2015

Fig:  Frequency of eating seafood by age

Seafood Study 2015/NSC Spain
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THE LOWER INCOME GROUP CLEARLY EAT LESS

OFTEN SEAFOOD NOWADAYS

below 18.499 Euro 18.500 - 37499 Euro above 37.500 Euro

2012 2015

Fig:  Frequency of eating seafood per income group
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SO IF THEY EAT MORE 
OFTEN, WHY HAS THE 
SEAFOOD VOLUME 
DECREASED?

ONLY ONE EXPLANTION -
THEY BUY LESS AND 
THE AMOUNT IN A 
SEAFOOD MEAL IS 
SMALLER.

14
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SECOND LEARNING: WE HAVE TWO POSSIBILITIES TO 
GET CONSUMPTION BACK.

INCREASE FREQUENCY IN THE LOWER INCOME 
GROUP.

INCREASE THE SIZE OF SEAFOOD IN A MEAL.

15
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CONSUMPTION BY AGE IS  
NOT A SURPRISE.

THE OLDER, THE MORE 
FISH THEY EAT.
94%! AT LEAST ONCE A 
WEEK.

NO SURPRISE: REASON 
MENTIONED FIRST IS 
HEALTH. 

16



SEAFOODSTUDIE 2014 / NORWEGIAN SEAFOOD COUNCIL / HAMBURG, 13. JANUAR 201517

SURPRISE:

THE YOUNGER PEOPLE,
FANCY FISH ALMOST AS 
MUCH AS THE OLDER 
ONES.

91% EAT IT AT LEAST ONCE 
A WEEK.

17
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FISH CONSUMPTION

WHERE AND WHEN?
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WHEN DO THEY EAT FISH DURING THE WEEK?

Fig: Occasion for eating seafood during the week

Seafood Study 2015/NSC Spain
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NO SURPRISE:

SALMON = NO. 1 

FOR THE YOUNGEST: 26 %
PREFER SALMON DURING 
THE WEEK.
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NO SURPRISE:

HAKE = NO. 1 

IS THE SPECIE FOR THE 50+ 
WITH 38% PREFERENCE 
DURING THE WEEK.

21
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SPANISH PEOPLE EAT A LOT 
OUT OF HOME

20% LESS SPENDINGS NOW 
COMPARED TO 2010

WHAT ABOUT SEAFOOD?

22
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OUT OF HOME IS NOT THE BIG VOLUME DRIVER FOR 

SEAFOOD  IN SPAIN

19%

81%

OUT OF HOME HOME

FIg: Out of home consumption  of seafood.in volume 2014

Seafood Study 2015/NSC Spain
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INSIGHT: TO GROW THE SEAFOOD MARKET, WE 
SHOULD FOCUS ON HOME CONSUMPTION WHEN WE 
COMMUNICATE WITH THE SEAFOOD CONSUMER.
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IS ORDERING FISH WHEN EATING 
OUT AT LEAST ONCE A MONTH.

62 %

Seafood Study 2015/NSC Spain
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INSIGHT: SALMON STILL HAS A NUMBER ñ2 POSITIONò 
WHEN EATING OUT.

MANY UPPER LEVEL SPANISH RESTAURANTS ARE 
RELUCTANT TO PUT FARMED SALMON ON THEIR 
MENUE..
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FISHCONSUMPTION

27

SUSHI
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OF THE SPANISH EAT SUSHI AT LEAST 
ONCE DURING A YEAR.

40%

Seafood Study 2015/NSC Spain
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27% OF THE YOUNG TARGET 
GROUP EAT SUSHI AT LEAST 
ONCE A MONTH.

THE HIGHER THE INCOME, 
THE MORE SUSHI THEY EAT.

SUSHI IS STILL A TRENDY 
PRODUCT FOR HIGHLY 
EDUCATED YOUNGER 
PEOPLE.

29



SEAFOODSTUDIE 2014 / NORWEGIAN SEAFOOD COUNCIL / HAMBURG, 13. JANUAR 201530

MOST OF THE SUSHI IS CONSUMED OUT OF HOME

IF SUSHI AT HOME:

MOST LIKELY FROM 

TAKE AWAY OR SUPER-

MARKET

Fig:Place of consumption for sushi in Spain

Seafood Study 2015/NSC Spain
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FISHCONSUMPTION

MAIN REASONS
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CLAIM HEALTH TO BE THE MAIN 
REASON FOR FISH CONSUMPTION

87%

Seafood Study 2015/NSC Spain
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GOES FOR TASTE AS THE MAIN 
REASON

59%

Seafood Study 2015/NSC Spain
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THERE IS A CHANGE IN THE MOST IMPORTANT REASON

Healthy Taste

2012 2015

Fig:Main reasons for eating seafood over  time

Seafood Study 2015/NSC Spain
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INSIGHT: HEALTH IS A STRONGER REASON THAN 
TASTE.

THIS IS AN ISSUE TO BE AWARE OF IN THE FUTURE, 
SINCE TASTE IS THE MAIN DRIVER FOR 
CONSUMPTION.
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BUYING AND EATING

36
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SPAIN IS A FRESH MARKET
73% IS BOUGHT FRESH.

ONLY 27% IS FROZEN.
80%

37


